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HOSPITALITY MANAGEMENT SSC-I
MATRIC TECH-I

Time allowed: 2:20 hours Total Marks: 24

Note: Answer any Eight parts from Section “B” and any Two questions from Section ‘C’ on the
separately provided answer book. Write your answers neatly and legibly.

Q.2 Answer any Eight parts. All parts carry equal marks. (8x2=16)
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I.  List the primary facilities offered by hotels.
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ii. Compare the roles of hotels and restaurants in hospitality.
S e 6 s S L s s sk S
iii.  Identify the different types of career paths in hospitality.
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iv.  Discuss the skills required for a career in hospitality management.
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v.  List the key technologies that have impacted the hospitality industry.
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vi. Define the role of the HR department in a hospitality business.
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vii. ldentify the safety measures typically implemented in hotels.
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viii. Describe the impact of sustainable practices in hospitality.
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ix. Discuss how customer service affects the success of hospitality businesses.
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x. ldentify key practices for ensuring food safety in hotels.
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xi. Discuss the role of IT in enhancing guest experiences in hospitality.
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SECTION -C (Marks 8)

Note:  Attempt any Two questions. All questions carry equal marks. (4x2=8)

Q3.

Q4.

Q5.
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Evaluate the challenges faced by hospitality businesses and how they adapt to changing
consumer trends.

_uja“_n.fé!’ﬂJLQt@/Lni4£u§/uo;fdﬁuQ/,ff(ﬁﬂfgﬁn/uuguﬁ?w

Discuss how HR practices such as recruitment, training, and retention contribute to the
success of hospitality businesses.
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Explain the importance of marketing and customer relationship management in the
hospitality industry.
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